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3. THAOIZAIAS-BAHK

; MoMs TO!égH
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CHICKEN & BURGER

5) Uiy - WHA

B8 AL 71 AH|
(et= EE 7|&8)

- o % AT 222y .
hEos | AoleiH S T-REX 7] A310, ot St AoIESH

oj o] x|
714 3,400($3.4) 4,900(%$4.9) 3,500($3.5) 5,100($5.1) 6,600($6.6) 5,000($5.0)
MEH 5,600($5.6) 7,200($7.2) 5,600($5.6) 6,400($6.4) 8,500($8.5) 7,400($7.4)
=5(M) 1,600($1.6) 2,000($2.0) 1,700($1.7) 1,600($1.6) 2,000($2.0) 1,700($1.7)

AIE: 2F AF Z24|0|X| XI=
£t 1USD=1,000KRW
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3. THAOIZAIAS-BAHK

8) N% %

Ol
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(2t 71

1200 - +30.7% CAGR 1,100 1,125
2012 288 1,000 |
2013 381 800 |
2014 564 600 L
2015 829

400 |
2016 1,001

200 |
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0
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e 5 Years CAGR(Compound annual growth rate) 30.7%(20174 7|=)
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3. TMXIOIZAIAST-ZAEK] () MoMS Touck QUotg

CHICKEN & BURGER
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3. TURIOIZAIRIS-TAER] g MoMs Touek LI

CHICKEN & BURGER &

sfop= 7 =g Xo|=
(2Q18) (2017) HMELE HAHY KFC 2g|2|of

161 1,090

ggolY 4 2 (17) (8)
d7|=0]9 (7) 4) (19) (15)
Kpat 758 313 72 1,237
| 364 166 61 643
Xt 394 147 11 595
HAH ALEE 5 (1) 436 306 219 1,350
714™ = (71D 128 95 219 1,216
78HE HE (%) 29 31 100 90
A (B) 28,389 5429 61 10,422
'Y o=y (Hat) 24 64 2,646 105

[ 2: DART %7|:BA| X2 9 BH72hIslo] Hue 0 7|E
o 2

o KFCO| A REE = S92 20| MZE=IX| &0t 2016E 7|& At=2

o HHZ M RO 2[0= 2016 OfE AT, W=HE= 2015 HAEEL M&A 0=

o KFC ot 22 PG, VAN ZHMAIYE S FHo = = KG1E0 5009 ¥ (50M USD)of| o 2}
o Ot=O| FC HEE T FAIRt 22 7ot AR MPK= 3 A% XX}

- =
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3. THAOIZAIAS-BAHK

14) &% 50 HHH ZHXL0]

XKl o

Of

l CHICKEN & BURGER

X HHC 23 342 A

HEY =Yoo

WEus 6,033 20 42 (66)| n/a n/a n/a
HAHZY 2,785 121 108 80 | 3,459 15 42)

KFC 1747 25 (126) (184)| 1614 173 188

| arAER 1,486 88 169 90 2,396 155 113
=7 23,283 236 258 (174) 18,364 (81) (268)

HMHECHH| 5718 (2016 YoY%) MHECHH| 57} (2017 YoY%) For 3Years CAGR
&Y Yol #09  mEY Ao 0|9 %209
20|2|o 0.2 s HX| (3.1) ®A H x| (1.0) 60.0 25
WEHE 14.6 109.8 n/a n/a n/a| n/a n/a n/a
HAHY 9.1) (11.4) 36.6 (86.3) MM | 7.5 (50.5) (178.4)
KFC 13 MH MH (8.8) ESPN ESpN (2.6) (290.2) (347.7)
AEX| 359 92.0 48.1 18.6 (8.5) 25.8 17.2 20.7 231

At=: DART ™7|SA| At=
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4. THXIOIZAIS-EHIEL Boombala

T WER & 4 TR

1) Boombata ©Al

M 1| X}(11,900~17,900) 3} M E2|%|(3,300~5,500)

2) Boombata M

o XHYH YHESE HITOR ANO| MELIX&BHTIX

o TX7} WAt HelEo| M%, Big 3 LA EHES| =&}

3} 5| X} 6,900~9,900

IS MEe 7t40] ds

o MERX AE AR 128 2=, AT OiH| 22 f20|Lt SEM HY

e 20184 MEQ|X| AR 20% £=FO| MEM|7} 0|

e Mom's touchEC} F|O{H 7} A= Bl Unit economics

e IF) Boombata Of& O] 500717t EHO{ZICHH... (R|AF 2 MM S BIE 22 307 Oi%
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4. TEXIOIZAIS-EHIEL Boombala SHOH2

T WER & 4 TR

op HEHA] & o TR

O|EHZ| 2t 2IHOAM ‘It L2 =2 'F0
Mot OFRfQt EHS 0| THE MEQX]
Hlo| 2|
Brand _
= HIE} MESgo| =LA Lo = n}2|HA| =
Images
Signature slE X7l BLT o2 H|0|7 BLT BELT BELT
Menu
Price
1100($5.1 5,500($5.5 5,000($5.0) 6,000($6.0)
(KRW) 4,300($4.3) 5,100($5.1) ($5.5)

XtE: Z AF SHO|X| RtE
£HQl: 1USD=1,000KRW 22




4. TEHXIOIZAIS-EHIEL Boombala SHOH2

T WER & 4 TR

2,

¥ e

{

Ef | X} ZaHXjo|= HEH

Fast Casual HAERY Hi B 2 MEL S
Brand —
= HE} CE ol XA =
Images
Signature - - - I = +H =g
%/Ienu J_'_E':"'é'al' _Tl_E'n':'é'EI' A1ELE EI' W'DIE% 1T_u| EI% %HIL'HOIE
(ERCS) 6900($6.9)  18900($18.9)  21,800($21.8) 18500185  18900($189)  7,000($7.0)

Xt&: 2t A Z2H|0|X| X}E
CHQ|: 1USD=1,000KRW 23



e
5. OHRIAIY i SHoHZ

Haimarrow Food Service

‘ 100% ‘ 25% 100%

Vietnam Taiwan US
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25 emat e
#3 Be HIAIF 19 (hEOLE e S e s {:.,_r,;’-»'" A
0 =\ &2
Cla" ZaAgl0

B00890
STOP
33 HolH 49| HUE

0 Home plus

A= 29| Tescol| JV

L0TTE Mart

S M/S 39 CHAFOIE

.4

&
Dongwon 5222

=L 1¢| HMR EFE

7198 ARHRE HE7IY

(o)

303
TTTT
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L A& 2| EH]
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7. XIZIAL HE-wIHHE & Sugar Bubble

ArRE #

olet

HHE AN BE71 =
@ Sugar Bubble Ol ] Z&3|A} O MEAREA

o
MEAl 45T dU=R58 5 g28d 55
B 02-790-6681

A 9= o
=
’ 21 13-
054-251-4611

L
\ S
O ToF C&QCH O|Z
Natural v °e =
—f —h. \/ MLk ZORA| HOS XIE1Z 50
B
.

ﬁ .....:0’.
Yvs ® O A2l9 199914 032
FSHUAE o 2754 O % 960320181 062 7|F)
=} J D g =1 3
=3 === =3 Q of Z=:2009¢ (20164 7|F)
B 599%0 o
BT O ZQAY : SN E =g
(FLMA, MEMA, 422SEX|H, 22K2|H S)
O CHEX|EHIo| AOjZ SAZL 810 X| £ 100%E Ol
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7. XA HE-F#IIHE € Sugar Bubble

qq 1999. 03 Z'= M|H|
b 1999. 08 HIX7| N

F S oot M= A Hog e&a2A 0z 28
ol
—

I

2002. 10 HIXN 7| CHA

1999~2006 2002. 11 ISO9001, I1S0O14001 21F& =2 =
2006. 09 X|72| 7|=HAIC|N CHEZ AL A
2008. 04 @IZIAHOIZOAN HF7IHER M BHY

2086~2012 2011. 06 CHX|&HEH Rl 2| M EKXt 7H
1 |

=
2015. 05 Cfiotdl= = SM7[=01F 32/HE 2 S(FLMHM H=7[=)

2016. 01 =2 MAZ2(SamsClub) QM (5=)
2017. 04 CH XL 2| 42X T2 8 SiOtZFEEME|AE SE2AF HY
2017. 04 HAEY CHEO|AL FH

2015~2018 2017.08 O|OE E&0O|EA UM (#7HHE B2 =HhM|F| 4L)

2018. 06 H&BOF ALY & (77t E 2A7F “T*—, AL, BECIRIAD

2018.06 "HtH 2T MEMH " 2 ST THof
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Sugar
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TLMHME FH2Z ote 2ME, o=l AT A KRICT) I S& AFUA A= AHE L
Sttt E A @ T RKIR) HAS QS ME ER(IEASHAE, EFSHHIE 2t8)
2 MA= A NE EUE0 S Ho| DAL FHMA S Z2[0]Y ME SAl

RNt =2 w7/t ABZEH A0 HE20 MF0t 2522 Eco-friendly ASHQl HMF EA|

31



s
7. Il'ﬂ*l' Eg'#J":HE @ Sugar Bubble

ezl ilEXN #8(2Q187|F)

HetBMH HE71Y

2017'd FRIE2|A HY M2

Sizl

_—o

MWC | Hypermarket

mart o= o 19925 5035 5705 5082 4916 6340 290

@g&@ » LOTTE Mart BjEZ0|e 5245 1742 2162 1525 1,804 2093 160

e gala%g:els GPM(%) 263 346 379 300 367 330  (10.1)

3| 3891 1193 1402 1314 1137 1648 449

@ croLum | @l 1354 549 760 211 667 445  (333)

sERE  oPM) 68 109 133 42 1356 702  (482)

% mart

X2 SI0L 2T C AfH|AG) X2 SOtREC AH AR

F1) @2 7|E

o ¥ 2 YU7HEO| JhMS S O|USCY oA I S| KR AKX U SAHS 0] 22K 2

o Y DiE7d2 2Z2t2l 69%, ST & S FY 24%, 222l 8%= T4 (2018 2&7| 7| &)

o FYUMAMAIZ W ZHHI2] SO Z2|0|Y X OtEE MEST 27

e 20161 OfZ % : Of 20092, 7|20/ 10949, XA BHILK| 609 @ KTf LEA T4X| 2 409 £}

e 2017H 47| A d1tg XAg2= ot OPMSIE (Y=2[d H|E)
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8. HHOIRFEEMUIASR EXIEIE SHoHg

1) 24EH@EEIIF)

2012 2013 2014 2015 2016 2017 2Q18

Of o4 351 489 1,486 2,019 2,396 1,378
EZ0|Y 84 116 217 396 525 677 410
o | 22| | 76 94 150 308 356 522 286
Aol 8 23 68 88 169 155 124
cH7]=0]Q 6 18 54 60 90 113 107
e COGS Rate : 20124 76.1%0{| A 2Q18d 70.27%tX| MAt ZEOS (70 Z71 U &M 7P
o SG&A Expense : 2012 21.7%0|A| 20163 17.6%7X| ZO|E (BE2&8M 7} 5)
o 22 Cost Structure : I = Z7t0f| 2t FOHS “% 1D 25 288 s 371 HaH|g 44

(2017 227|0f 2& 3 AEF NI SO0 [MHE FA7|EEMH|E BtFYo = F 204930 L3 HIE HH)
e 2016 : Net IncomeOj A &7 A| eyt SPACEFOI E% | 846 R) =0 LAIH HIE 57t
o 32 Sl2t0| M2 Oj=7IE S22 Zt (oo 7|=8 7|= 16.12.30 1,205.009/—18.03.31 1,063.00<)
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8. MOIEFEEMUIAR SIIHEIE SHoHg

2) Peer Valuation

OHH 7| ol A7}l P/E ratio
= A H 2 AFXEFOI =1 = x (=2 |
_ ATSeae ke x+7| 9 | (yela) %)

OR

EBHR| & KOSDAQ 1996.07 1,000 286,916 3345
EESIES KOSDAQ SAEYUZS 1996.07 1,000 5,616 32.20
NYSE AbEt WEus 1965.01 USD 0.01 137,962 22,51
KOSDAQ At%t SHOFRIZEMH|A Z=AIS|AL 2016.09 KRW 100 210 18.75
"a|w A JOLLIBEE FOODS 1993.07 PHP1 6,400 43.69

Z=1: 22| Base Datex= X|Z= A|%}
Z=2: P/E Ratio= 2018 4& 10

C L $HEI- _f.;_% AFXLQI
I

=
Z (WE L E=USD 1621.22, 3 0F2 T A H| AG=KRW 2,230)

3) HS3H

o SHOIRZC AH|AO| 2017 HIGH2QEL 14%2, Y|

2715019 T 25% HIES XIF
o DHYT|YOR SUZFEMH 2O HPFAEL HE

| KOSDAQ A|& T 0.79%0| 1.8} 0l sH
o S0P O| HYTHAISE QIA| 25%2 A|RHH A 14.6% CHH| 1780l SHE

e SOIZFEMH|AE 20| Ol2fst HEE SHMo= 2R K& s 7|28 A

M
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8. MOIEFEEMUIAR SIIHEIE SHOH

(SH: ) (SHQ: Mloigl)
250 r 2012 H~20174 20 ¢
20121 ~20174
200 |
15
150 |
10
100 |
50 | I ST
,.m N = n
2012 2013 2014 2015 2016 2017 2012 2013 2014 2015 2016 2017
mmURolx ©AXSE
(o)
<6JiH =N > <6JiH FAOIY>

7t dH[ 7 FHO{H Aot B EZ QIX|

2017HE MES TR0 =-2H

/S EY 8 £92 2017E 22 7|2 F gt
T/t S, SHHEl, BAEX[ZF SGRA B A[HX| = & 70 572 ’f7tE Qs 7ts

TAHX| O MEZ H|E 7.8%, But Q17 H|E 20%. 20| E 1= 15(F01H 7t =2 X|9Y)
OrA B X|= 7F34 100%, XFH| EXH0|| CH3t 2| A3 7F ZERO
LBAHK|, 772 E 7|ZE|2 & ZHHY AR 7HA| 3 HMR(ZFEZHEAD A|E ZIE0f MHE 7t 0fE 2|

=
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R

Thank you

Contact us
E-Mail ir@haimarrow.co.kr

Phone 82-2-6933-7142
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