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CHICKEN & BURGER

j MoMs TOuCH
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2016 2018
&Y ¥Yolo sy Yol &Y Yol

20|2|of 11,249 65 (94) 10,896 (77) (151) 8,309 64 (272)
WEgE 6,913 42 (66)| N/A N/A N/A| N/A N/A N/A
A 2,532 108 80 | 3,459 15 @2)| 4,027 90 43
KFC 1,770 (126) (184) 1614 (173) (188) 1,843 (16) (57)
Bt AE{X| 2,019 169 90 2,396 155 113 2,845 231 168
=7 24,483 258 (174) 18,365 (80) (268) 17,024 369 (118)

CH| Z7H8 (2017 YoY%)

FMHECfH] S718 (2018 YoY%)

For 3Years CAGR
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HAY 36.6 (86.3) 7| 16.4 510.9 | 167 (5.8) (19.0)
KFC (8.8) Hx| x| 14.2 x| x| 14 (50.2) (32.3)
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o st X|21(49%) o st XZI(51%) e st X|Z1(50%)
= “ 2nd ZA(25%) “ 2nd Z4|(23%) “ 2nd ZA(23%)
3rd A EZC(13%) 3rd JAEZC(12%) 3rd A EZC(13%)
L 20-244(19.8%)
25-294(15.4%)

10
1st | AEFZE(23%)

1st Ij A E = S(33%) 1st Ij A EZ E(29%)
‘ 2nd AI12(19%) ‘ 2nd 2A12(20%) ‘ 2nd 2AI2(21%)
3rd X 3pH| = 2(12%) 3rd 3HAI(17%) 3rd 3HA1(16%)

1998 2011 2012 2013 2014 2015 2016 2017 2018

o LY At HIT| AHF 89 5H O], 121F 200r2| AH

o QZH1QIG ST 7| AH|ZF2 1990 LH 4~5kg AH|0|A 2018 7|& 17kg2 2 &7}
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Mot OFRfQt EHS 0| THE MEQX]
Hlo|#H 2|
Brand
=HIE} MEgo| HELA FoFE n}2|HpA| =
Images
Signature slE X7l BLT o2 d0|7 BLT BELT BELT
Menu
Price
1 5,500($5.5 5,000($5.0) 6,000($6.0)
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Fast Casual Ho|3 0™

Brand

Images

: o =g o FZE n=
S'%A":I::re n=aza ni=F+ Ini=F- Trﬂﬂ% Tr-:n|1|:T|§ =

(E;KIS) 7,900($7.9) 18,900($18.9)  21,800($21.8) 18,500($18.5)  18,900($18.9) 9,000($9.0)

Xt2: 2t AF SHO|X| X2
ct9|: 1USD=1,000KRW
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o 1999. 03 ZF MAF & =tetE M= & THoj e 12701z 48
'—q 1999. 08 HIX7|Y AS(FA7|HH)
19992008 2002.10 K79} Cha +MFA7|AHY BEY)
2002. 11 1SO9001, ISO14001 QIS 2=
2006.09 H|73 7SS AYH HEBA 4
2008. 04 @A OIZOIM EHTHIZR A 8

7

2012.09 AH|AF YHX|S 19] 81 oIz MH(SHEREH)

A7 S0IE 38| Q4 HEFWAHA HET|2)
2016. 01 == MAZZH(SamsClub) Y& (=)
2017. 04 CHRASHE SIMEK 2 9 Sj0t2ZE M| AR S53/A BY
2017. 04 HZAY CEO|A} %
2017.08 O|OIE EF[O|HA H (#7HHE A2 Fu A A 4L)
2018. 06 HRBEOF AFQ! BHE} (47HH{ 2 DAT} ALE, LML, HHT|A))

2016~2018

2018.06 "NEH BT MEMH " BY 4T B/ Coj2 U
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€D Sugar Bubble

Hypermarket
yp mart cts)

n Home plus

ke I (o]
Lo [ron [on | | or [oon | 58

COSTCO LOTTE Mart
—=—WHOLESALE VE 15,892 4916 6340 6953 7209 6680  (7.3)
MA“T\ ssm  ChES0I 5,496 1804 2093 2229 2412 2371  (17)

' Offline
ADERS | Home pl
"W Sales S vere: I 346 367 33 3206 335 355 60
Channels mart
iy ThotH| 3,976 1137 1648 1571 1934 1536 (20.6)
9109 1,520 667 445 658 478 835 747
OPM(%) 9.6 1356  7.02 9.47 6.6 125 894
XHE: SO 2 FEMH| A AFE: |02 ZEMH| A

F1) 947 7|F

432 2017d 282 7|%H HY

X oEd2 =2t 66%, ST 3L i B Y 25%, 22t 9%z 74 (20193 1&77| 7|F)

2018 DY O 2549191, T7|20]9 2192, 2XHAF BYTHA| 6094l ATk HE M JHX|BH 4092 AT}

—
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e SFS Cost Structure : A 2~ Z7f0| 2t AOfHS
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2) Peer Valuation

gezg CH=
AHHA  HAEY —
MKT Cap. |2018 347 10,809 2,180 135,841 221 3,590 12,708 6,144 178
Sales 2016 1,303 6,934 1,162 24,622 284 1,435 7,075 2,332 168
2017 1,388 7,170 1,097 22,820 332 1,223 7,769 2,677 224
2018 1,339 8,080 869 21,025 402 1,590 8,415 3,072 255
COGs 2016 845 5,392 588 14,417 131 759 5,612 1,908 124
2017 909 5,601 543 12,200 158 534 5,822 2,197 16l
2018 884 6,335 330 10,239 192 896 6,434 2,551 179
GPM 2016 21.4% 22.2% 38.9% 41.4% 53.9% 47.1% 20.7% 18.2% 26.0%
2017 34.5% 21.9% 50.5% 46.5% 52.4% 56.3% 25.1% 17.9% 28.2%
2018 34.0% 21.6% 62.0% 51.3% 52.2% 43.6% 23.5% 16.9% 29.8%
OoP 2016 12 622 191 7,745 13 315 634 130 14
2017 39 678 242 9,553 7 215 778 134 14
2018 -10 767 232 8,823 5 250 941 150 21
OPM 2016 0.9% 9.0% 16.4% 31.5% 4.6% 22.0% 9.0% 5.6% 8.4%
2017 2.8% 9.5% 22.1% 41.9% 2.1% 17.6% 10.0% 5.0% 6.5%
2018 -0.7% 9.5% 26.7% 42.0% 1.2% 15.7% 11.2% 4.9% 8.1%
PER 2016 65 24 26 22 64 28 19 34 19
2017 24 23 23 27 60 21 40 38 18
2018 N/A 18 20 24 81 8 19 38 12
PBR 2016 21 43 N/A N/A 31 6.1 4.2 0.1 4.2
2017 19 5.2 N/A N/A 17 6.8 55 0.1 3.6
2018 0.9 49 N/A N/A 18 5.5 4.4 0.1 27
PSR 2016 0.6 1.2 22 3.8 13 22 14 18 0.9
2017 0.5 15 25 5.9 0.6 3.2 2.0 21 0.9
2018 0.3 13 25 6.5 0.6 2.3 15 2.0 0.7

At&: Nasdaq, Brand Official Homepage
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Thank you

Contact us
E-Mail ir@haimarrow.co.kr

Phone 82-2-6933-7142
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