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2019 02 =F24MX 0F(AMEZESTH=ES)

2018 n (FMNANAHOZ SESH =5

20 0 4 o 2017 04 ¢
2019 o ne

02 oj3welyE

2016 12 2AEA 10002
N AE3EES
oA+ SHOt2ZEC AMH|A @ / HAIMARROW FOOD SERVICE CO,, LTD. 10 axctyy
09 gAEX HEL(SHD)1=HOE
CEO My 04 AEX| CigHElOl) 15 OF
Y 2004.02.04
2E22 2015 12 oierEREel M
HolHS 2 AF: TEL. 82-2-418-8884 /  FAX. 82-2-445-0720 10 FHLICHZPACIS 33 OOl Al ST A
04 isddol ¥
EAb 0 MSA| A5 R MSO|Z 1077, Ol AEMEZELY 245,255
#1l
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O =oH 2,8459 8] (2018.12)
2a 9592 2012 12 AzoloEoNy oesYs s
21| 0| X]| www.haimarrow.co.kr / www.momstouch.co.kr 2010 AT T hm——
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oxlgl & 2109 (2019.06) (R2EXA R, AR ER)




1. HOIEFEEMUIAE 2TH

Horz

2) OHOIE=FEMUIA 218 A0
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} Haimarrow, HAPPY TOMORROW!

1986 : H{AZIZtHIA 25

1993 : CHRINIE &, TS FEEQHA|AE! (Popeyes AT E) 282 %
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(7 MoMs ToucH oHOZ

CHICKEN & BURGER

3. THAOIZAIAS-BAHK

5) Uiy - WHA

H2EA] o2 ot UL

o|o|X|

7+ 3,400($2.8) 4,400($3.7) 3,600($3.0) 5,100($4.3) 6,700($5.6) 5,400($4.5)
HEH & 5,600($4.7) 6,400($5.3) 5,800($4.8) 6,600($5.5) 8,700($7.3) 7,600($6.3)
22(M) 1,600($1.3) 1,700($1.4) 1,700($1.4) 1,800($1.5) 2,300($1.9) 1,900($1.6)

At=Z: ZF A 2| 0| X| Xt &
Ehe|: 1USD=1,200KRW(2019.08.027| )
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3. THAOIZAIAS-BAHK
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3. THAOIZAIAS-BAHK

7) M= 1S g

2

9.2%
Lo i
2.3%

§ MoMs To

CHICKEN & BURGER

T Hl (%,
1914 7€)

(2017)

76 99 115 9.6 204
220 240 251 20.8 320
55 53 54 4.5 78
169 178 182 151 181
104 109 111 9.2 143
397 407 409 34.0 360
55 55 54 4.5 52
24 26 28 23 12
1,100 1,167 1,204 100 1,350

2018 12 & 7|Fo2 3 O1F =

M-E 997H, Z7| 2407}, QI 5374
20193 78 2 7|FE22 3 O1F 5
ME 1157}, Z7| 2517, QA 5474

Ngol 39 ARUE oy 4% 0f2ol

Lo
e =]
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3. TZMXIOIZAIAS-HAEK] (F) MoMs ToucH oEME
8) & = I 8
o b e (21 7h)
S| 1,204
2012 288 1200 | 1,100 1,167 ~
2013 381
1,000
2014 564
800
2015 829
600
2016 1,001
400
2017 1,100
200
2018 1,167 o
2019.07 1,204 2012 2013 2014 2015 2016 2017 2018 2019.07

e 2012t 28871 OfZO| A 2018 1,16770 2 0% &= X|ZH Ol STt
e 20194 73 2 7|F O{Z == 1,2047

e 5 Years CAGR(Compound annual growth rate) 25.1%(20184 7|&)
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3. THAOIZAIAS-BAHK

12) 8J1=0|Y SZ =0[ Hiul
BOIAEX BHAZ sWCYC mRGE/0F WKFC (o
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CHICKEN & BURGER

sjotz 7 Zixjo|=
(2Q19) (2018) WMo HAHY KFC 2g|2|o}

MoMs Tog@gH Qg

HA AEE = (7H)

436 306 210 1,350

7H8E = (h) 128 95 0 1,216
7I8HE H[E (%) 29 31 0 90
AXET (B) 28,389 5429 2,714 10,422
AT HHEAH () 24 74 68 80

A}2: DART BAIXHE 9L BH 280 YEBIHA
YEYCL 20164 7|F XHR, UEHE 0l9) WA ALY 4 X YR £ 20174 7IF X2

12

°
12

ST 2015 ®MAFAS 0|= 2016 HAF X|£ , M&A Of S
o ZO2|0Hs 2017~20181d DjZ A, 20171 S|Ot2 0|Q| B ZHAIO|= & HX}

o KFC ot=8 Q2 PG, VANS ZH MES FEHO = ot= K0 5009 2(50M USD)o| o 2
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14) &% 50 HHH ZHXL0]

CHICKEN & BURGER

j MoMs TOuCH

X "Hajc x|2

— e oy —

[ 5

2016 2018
&Y ¥Yolo sy Yol &Y Yol

20|2|of 11,249 65 (94) 10,896 (77) (151) 8,309 64 (272)
WEgE 6,913 42 (66)| N/A N/A N/A| N/A N/A N/A
A 2,532 108 80 | 3,459 15 @2)| 4,027 90 43
KFC 1,770 (126) (184) 1614 (173) (188) 1,843 (16) (57)
Bt AE{X| 2,019 169 90 2,396 155 113 2,845 231 168
=7 24,483 258 (174) 18,365 (80) (268) 17,024 369 (118)

CH| Z7H8 (2017 YoY%)

FMHECfH] S718 (2018 YoY%)

For 3Years CAGR

@Yool  #0|o Sy  FYo|d  #o|Y H 20

20|20} 3. X7 x| (23.7) =H x| 9.6) 0.6) 426
Yeoe N/A N/A N/A| N/A N/A N/A| N/A N/A N/A
HAY 36.6 (86.3) 7| 16.4 510.9 | 167 (5.8) (19.0)
KFC (8.8) Hx| x| 14.2 x| x| 14 (50.2) (32.3)
STAEA| 186 (8.5) 25.8 188 493 493 121 110 234

XtE: DART &7|ZA| Xt2
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3. 1st Brand

Moms ToucH Uorg
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2 MoMs ToucH UL

CHICKEN & BURGER

x N
B 1915 GiZHE | 2|2 HAUE FU T2 9 08 HEY
(Eh2l:Or2])
25
2015 2016 2017
1st 3HAI(59%) 1st 3+4A1(61%) 1st 3+A]59(%)
20 @ 2nd Z4|(6%) @ 2nd IHAEZC(7%) @ 2nd FLYAISH7%)
3rd {AEZC(6%) 3rd LA ZH6%) 3rd E4(6%)
o st X|21(49%) o st XZI(51%) e st X|Z1(50%)
= “ 2nd ZA(25%) “ 2nd Z4|(23%) “ 2nd ZA(23%)
3rd A EZC(13%) 3rd JAEZC(12%) 3rd A EZC(13%)
L 20-244(19.8%)
25-294(15.4%)

10
1st | AEFZE(23%)

1st Ij A E = S(33%) 1st Ij A EZ E(29%)
‘ 2nd AI12(19%) ‘ 2nd 2A12(20%) ‘ 2nd 2AI2(21%)
3rd X 3pH| = 2(12%) 3rd 3HAI(17%) 3rd 3HA1(16%)

1998 2011 2012 2013 2014 2015 2016 2017 2018

o LY At HIT| AHF 89 5H O], 121F 200r2| AH

o QZH1QIG ST 7| AH|ZF2 1990 LH 4~5kg AH|0|A 2018 7|& 17kg2 2 &7}

o HIV| 2= A50| SVIE Qlot 7 AH|Y SUtet 59 H17|= HiE H 70| 0[5tH Bt §F
SO X[ 0| 2B Sto] Zot Y5 445t 2H|AE Sof &S| S/t
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4. TEHXIOIZAIS-EHIEL Boombala SHOH2

T WER & 4 TR

1) Boombata ©Al

& 1| x}(11,900~17,900)

2) Boombata M &

o XHTE HUHELS HIFC = X|¢o| MELX|&LHIAE MEet 740 MS
o ZXNZt LAt HeiEo| M7, Big 3 LAt E2HEQ| =&}
o MERQ[X| A|E A2E 1X9 FC 2, TXHA|IZ CHH| &2 F20|Lf HZA MY
o AKX HC} F O K7F AT 2 Sl Unit economics

Vi
IF) SHIEf OiEO[ 500717t HO{ZICHH... (R[AF 2 MA S BIE 22 3071 0T =417

o =

=
o
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4. THXIOIZAIS-EHIEL Boombala

-
T WER & 4 TR

op HEHA] & o TR

r AL
2 E2'50
oHE MESIK
H|o] 72|
Brand
=HIE} R Y| H=ELA FH#FE ul2| A =
Images
Signature =P Ed BLT o2 0|7 BLT BELT BELT
Menu
Price
4600($3.8 5,100($4.3 5,700($4.8 5,000($4.2)
Rt2: 2t A BHO|X| At
CERQ|: 1USD=1,200KRW(2019.08.027| %)

6,000($5.0)

24



4. TEHXIOIZAIS-EHIEL Boombala SHOH2

T WER & 4 TR

2,

G’-

{

Ef DX} = Xjo|= HaH

Fast Casual HAEZH H S Elo|3 0™
Brand N _
SHIE} HEgo|A o| X XA S
Images
. E.I AEEnl o=
SI?\;‘:::re n=aEe kb "oicig nESEE
(IE:;S) 7,900($6.6) 18,900($15.8) 21,800($18.2) 19,000($15.8) 18,900($15.8) 10,000($8.3)

At2: 2 AF SHO|X| Xt
Ch|: 1USD=1,200KRW(2019.08.027| %)
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5. OHQIAIR g SHOH

Haimarrow Food Service

100% 40% 100% Master
Franchise
Vietnam Taiwan US Singapore Malaysia

*'w
T
-
——

o 2019 7& 7I|&, 370 =710l = A 27 =71 MFASF A2

o OHEH: HSH 47Y, 7t 270

o M7IEEZ, LY OJA|O} : 2018 10E MFA|IF M &
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6. HINI7SAIAT SHorg

1) OHOI= Value Chain

é )
ThiI S A
\ S
é )
o|4 F/C
\ S
é )
E CvVsS
- \ S
' r 1 A H| X}
= CHE0E&
SSM
\ S
é )
AIXIXH =0
=14 oDV il
Original Development
Manufacturing f )
Retail
\ S
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th2l: o) [MXY S EAMLER 331

300
284
25
20
15
10
74
5
0

2008~20092010~2013 2014 2015 2016 2017 2018 1Q19
(Average) (Average)

LS LT

o 20171 AIR}X S EA}
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(0.0)
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6. AIHIFSAIAF

3) 0HOIZ F2 HilH oS
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I O| & (CVS CHEOLE & S, QJAIFC & siel Haiy &
HABCVS) OEM/ODM Ay UK
w25 emat e

0 Home plus

TWHAE 29| CHYOIE

L0TTE Mart

S M/S 39| CHEOLE

Dongwon
SUF&B

=L 19| HMR EFHE

cr‘izaumm

22 AR
8 FE MulA M2

Bestco

L A& M2 EH]

Cavendish |

FHLtCh Z o ZXES A
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4) 0O 2™ SF/UEH 3




7. ZL9A HE-FFIIHE & Sugar Bubble

X2t AMH 27| S
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/ \ 5 250
l =

o e? o

5 Y oo Malol - 19994 032

oI5y Hae i s N A5 X 9l 653 (2019.06)
54 —— =

O0f = :2549 ¥ (2018.12)
A EA=99%01%

0O 0 O O

TRAY : SHotHE M=
(—’F—%HIHI HIE*HIHI, FAMA, =t EF
Y2=LEXA, 22H2H S)

Q oiFXgael Zuiz A7 81| X2 100%E 2l
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7. FRTANAUE-FwIHE € Sugar Bubble

1999. 03 ZZF MAF S &tet= M= & TojY &a2AH0[Z 28
1999. 08 HIX7|Y ASE27|HY)
2002. 10 HX7|Y U +=4E27|8EY £Y)

1999~2008

2002. 11 1SO9001, 1SO14001 21F =l

58S
2006. 09 H|72| 7|SHANH (S P 24
=

1=
N
>
ro
oy -
w
ot
e
Jp
fot
din
_|
0%
>
>
>
P
N
>

2016. 01 == MAZSamsClub) YUEE$Z)

2017. 04 CHX|2HY 2| dEX T2 X SJOIRFEEME AR LA HY
2017. 04 FH3Y tHEO[AF F Y

2017. 08 O|OtE EO|HA 2N (FF7tH & H2FEAM A 4L

2018. 06 H&BEOF ALY 2 (F77HHE ZATE &FF, ZACIM L, HICIYA|)

2016~2018

>
M
=2
i
oA
™ 0
=N
S
%
i
Mo

= =
2019. 03 FE 2034 7|9 AHE "Z2|0|Y Xty FLAMA
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o BZE M|l SRS AMYAT| SO RLE HHEX| O

THMAE FH2Z ot= 2|AIR, =t A AKRICT)I S5 AN sl = AHE L

HetBMH HE71Y

€D Sugar Bubble

e s ] i I I %u;,ir U su ,’ \ug
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e
7. YA HE-HHFIHE & Sugar Bubble

— * ~ = = 3 — = e ] e |
QI2tol IjEX HE(2Q197|F 2017'9 Z&3|AL HY 3
Hypermarket
MWC Home plus SSM . o
O —— H';u‘;g'l) 2017 1Q18 2Q18 3Q18 4Q18 1Q19 %)
@ Eexpress e
CoOSTCco mart WTESCH 15892 4916 6340 6953 7209 6680  (7.3)
= o oj=z0|9 5,496 1,804 2,093 2229 2412 2371 1.7)
NS o\ ine
TRADBERS gﬁ::nels GPM(%) 34.6 36.7 33 32.06 335 355 6.0
I,' - ThgbH| 3,976 1,137 1,648 1,571 1,934 1536  (20.6)
Mark
ODM o: e YoT el 1,520 667 445 658 478 835 747
@ EFOLIUM OPM (%) 96 13.56 7.02 947 6.6 12.5 89.4
AtZ: siOI2ZEMEH| AR At=: o2 FEEMH|AE

F1) 947 7|F

o T HSATIS NS S O[S oY L FY HPLE WHKE L SAHE 0F A2
o MF2 20171 2827|2E HY
o B OIETYS mAI0l 68% ST U B2 YL 24% 22101 8%2 74 (2019 2527] 7IF)

o 20181 O§Z Y O 2549191, T7|20|9 2192, 2XHAF BYTHA| 6094l ATk SEA THX|BH 4092 AT}
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8. HHOIRFEEMUIAR EXIEUE

1) 24EH@EEIIF)

2013 2014 2015 2016 2017

Horz

W] 351 489 795 1,486 2,019 2,396
Dj=0|ol 84 116 217 396 525 677
ThOj | Q2+ H] 76 94 150 308 356 522
aeio|Ql 8 23 68 88 169 155
ct7| 20| 2l 6 18 54 60 90 113

AtE: SO 2 FEEMH| A

e COGS Rate : 20124 76.1%0{ A] 2018'H 70.2%tX| Mkt ZO{S (FLOHY Z71 U 84
o = Cost Structure : & == S7t0f| et FOIHE2 455t =F 28d 5 37t H
(2018 42 7|0 HAHX| MHE I HE HAH SAZ Q5 LA 0 MFH

2,845

848

617

231

168

1,544

441

311

130

98
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e
8. MOIEFEEMUIAR SIIHEIE SHoHg

2) Peer Valuation

gezg CH=
AHHA  HAEY —
MKT Cap. |2018 347 10,809 2,180 135,841 221 3,590 12,708 6,144 178
Sales 2016 1,303 6,934 1,162 24,622 284 1,435 7,075 2,332 168
2017 1,388 7,170 1,097 22,820 332 1,223 7,769 2,677 224
2018 1,339 8,080 869 21,025 402 1,590 8,415 3,072 255
COGs 2016 845 5,392 588 14,417 131 759 5,612 1,908 124
2017 909 5,601 543 12,200 158 534 5,822 2,197 16l
2018 884 6,335 330 10,239 192 896 6,434 2,551 179
GPM 2016 21.4% 22.2% 38.9% 41.4% 53.9% 47.1% 20.7% 18.2% 26.0%
2017 34.5% 21.9% 50.5% 46.5% 52.4% 56.3% 25.1% 17.9% 28.2%
2018 34.0% 21.6% 62.0% 51.3% 52.2% 43.6% 23.5% 16.9% 29.8%
OoP 2016 12 622 191 7,745 13 315 634 130 14
2017 39 678 242 9,553 7 215 778 134 14
2018 -10 767 232 8,823 5 250 941 150 21
OPM 2016 0.9% 9.0% 16.4% 31.5% 4.6% 22.0% 9.0% 5.6% 8.4%
2017 2.8% 9.5% 22.1% 41.9% 2.1% 17.6% 10.0% 5.0% 6.5%
2018 -0.7% 9.5% 26.7% 42.0% 1.2% 15.7% 11.2% 4.9% 8.1%
PER 2016 65 24 26 22 64 28 19 34 19
2017 24 23 23 27 60 21 40 38 18
2018 N/A 18 20 24 81 8 19 38 12
PBR 2016 21 43 N/A N/A 31 6.1 4.2 0.1 4.2
2017 19 5.2 N/A N/A 17 6.8 55 0.1 3.6
2018 0.9 49 N/A N/A 18 5.5 4.4 0.1 27
PSR 2016 0.6 1.2 22 3.8 13 22 14 18 0.9
2017 0.5 15 25 5.9 0.6 3.2 2.0 21 0.9
2018 0.3 13 25 6.5 0.6 2.3 15 2.0 0.7

At&: Nasdaq, Brand Official Homepage
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Thank you

Contact us
E-Mail ir@haimarrow.co.kr

Phone 82-2-6933-7142



